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                                                         SECTION- A 

Multiple Choice Questions.                                                                  10*2=20 Marks 

 

1. Marketing activity carried on across the nation boundaries is called. 

a) Internal marketing 

b) Integral marketing 

c) International marketing 

d) None 

2. International marketing involves. 

a) Identifying the need of local customers 

b) Controlling the overall demand 

c) Identifying the needs and wants of the international customers 

d) Concentrating on the domestic market 

3. Under this approach , target market is own country and excessive production 

gets exported. 

a) Polycentric 

b) Regiocentric 

c) Geocentric 

d) Ethnocentric 

4. Which of the following factors affect International Marketing decisions. 

a) Economical 

b) Political 

c) Social 

d) All of the above 

5. What refers to the selling of the products below the cost of production or at 

below the ongoing market price. 

a) cheap pricing 

b) gate pricing 

c) counter pricing 

d) dumping 

6. Which of the following statements is correct about International trade  

a)  It leads to more efficient resource allocation. 

b) It leads to lower cost per unit 

c) It allows the transfer of knowledge 

d) All of the above 

7. Which of these is/are barriers to trade 

a)Tariff barriers 

b) Non- tariff barriers 

c) both a and b 

d) none 

 



8. GATT stands for 

a) Grievance agreement on tariffs and trade 

b) Great advancement of tariffs and trade 

c) General agreement on tariffs and trade 

d) none 

9. Large type of exporter will choose which type of distribution channel? 

a) Inclusive 

b) Exclusive 

c) Indirect 

d) Direct 

10. Green marketing refers to  

a) Marketing of green coloured products 

b) Environmental concern 

c) Green house effect 

d) None 

 

 

                                                                SECTION- B 

Short answer type questions 

Answer any three.                                                                           3*10= 30 Marks 

 

11. Why do firms want to enter the International Market? 

12. Write short notes on 

a) Import and Export policy 

b) Export Promotion Councils 

13. What is World Bank? State the different functions of World Bank. 

14. What do you mean by Tariff and Non-tariff barriers? Explain briefly. 

15. What are the different orientations of management in International Marketing? 

16 What do you mean by International consumer behaviour? Why do firms need to 

understand the international consumer behaviour?  

 

 

SECTION- C 

Long answer type questions 

Answer any one.                                                                            1*20= 20 Marks 

 

17. Write short notes on 

a) FDI 

b) Free trade zone 

c) Turnkey Projects 

d) IMF 

 

18. State the challenges in International Marketing. Explain the difference between 

Domestic and International Marketing. 


